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[1] Conference Theme Track: Artificial Intelligence Enabled Business Innovation

Topics

1. Exploratory research of typical cases of Al enabled business innovation

2. Theories and methodologies of Al enabled service/product innovations, including smart product development
and software development

3. Data analysis methods and algorithms in the context of Al enabled business innovation

4. Consumer psychology and behavior in Al context, e.g., human-machine interactions, consumer decision
making assisted by Al

5. Paradoxical effects of Al technologies on organizational activity

6. Emergence of collaboration between human service staff and Al and their impact on working and organizing
7. Al explainability in Al enabled business innovation

8. Emergence and evolution of platforms, ecosystems, and markets shaped by Al technologies

9. The competition and collaboration between firms in the Al-driven ecosystems

10. Privacy and information security in the context of Al enabled business innovation

11. Ethical and moral issues in Al enabled business innovation

Track Co-Chairs
Yaobin Lu Huazhong University of Science & Technology, China
Ling Zhao Huazhong University of Science & Technology, China
Jiang Wu  Wuhan University, China

[2] Big Data and Business Analytics

Topics

. Strategies for competing on analytics

. Business value of analytics capabilities

. Big data system/platform design

. Cloud computing and data infrastructure

. Data mining and visualization methods

. Social media analytics and social network analysis
. Mobile/geo analytics and omnichannel business
. Big data, Al and machine learning

. Internet of things and sensor data analysis

10. Data scientist and analytical skills
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11. Dark side of big data
12. Ethical and privacy issues of big data
Track Co-Chairs

John Qi Dong  University of Dublin, Ireland
Rohit Nishant Laval University, Canada

[3] Bright and Dark Sides in E-Business

Topics

. Social and economic returns of e-business
. Online customer misbehavior

. Fake information in e-business

. Cyber crime

. Data privacy and cyber security

. Digital divide

. Responsible Al

. Machine misbehavior

. Dark side of digitalization

10. Value co-destruction

11. Negative word-of-mouth

12. Ethical and legal issues in e-business
13. Polarization in e-business

14. Adverse effects of e-business

Track Co-Chairs

Zhongyun (Phil) Zhou  Tongji University, China
Xiao-Liang Shen  Wuhan University, China
Yonggiang Sun Wuhan University, China
Xiao-Ling Jin Shanghai University, China
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[4] Digital Inclusive Society and ICTs Innovation for Senior Citizens in the New Normal COVID-19

Topics

. E-commerce for senior citizens

. Technology equity for senior citizens

. Impacts of ICTs use on senior citizens

. ICT-enabled healthcare for senior citizens

. The growth of smart medical for healthcare during the COVID-19 outbreak
. ICT-enabled services for senior citizens during the COVID-19 outbreak

. Technologies for nursing centers during the COVID-19 outbreak
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. Possible strategies sentiment regulation for senior citizens during the COVID-19 outbreak

Track Co-Chairs

Junjie Zhou  Shantou University, China
Xusen Cheng Renmin University of China, China



Jian Mou Pusan National University, Korea

[5] Digital Technologies, Digital Transformation, and Business Value

Topics

. Digital technologies and digital transformation

. Digital technologies and business value

. Digital transformation and business value

. Behavior, strategy and alignment in the digital organization

. Digital change and innovation management

. Theories of FinTech and innovative applications for FinTech
. Digital technologies enabled business model innovations

. Digital entrepreneurship and new business models

. Artificial intelligence and business value

10. Digital technologies/transformation and shared economy
11. Digital technologies/transformation project management
12. Perspectives and challenges associated with digital technologies, digital transformation, and business value

Track Co-Chairs

Xiaobo Xu  Xi’an Jiaotong-Liverpool University, China
Weiyong Zhang  Old Dominion University, USA
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[6] E-business Strategy & Online Marketing

Topics

. WOM strategy and online review effectiveness

. Online product strategy and diversified users

. Advertising/promotion strategy of diversified firms in online market

. Firm’s innovation strategy in e-business platform markets

. The relationship of firm performance and big data application

. The difference of advantageous and less advantageous firms in e-business market

. Platform traffic strategy

. Competitive and cooperative mechanism design of sharing economy

. How to integrate online, social media, and mobile marketing strategies of e-business firms
10. How to develop firm strategy based on insights about consumers

11. How to identify the tradeoffs between managerial judgement and insights from consumers

Track Co-Chairs
Xiaoling Li  Chongging University, China
Lu Wang Zhongnan University of Economics and Law, China
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[7] Emerging digital technologies in the workplace

Topics

1. Digital technology affordances

2. Digitization of work and its impact on work process
3. Digital technologies use and adoption




4. Digital technologies and work/job design

5. Effects (both positive and negative) of digital technologies at workplace

6. Organizational management practices and policies associated with digital technologies use

7. New theories to describe and explain the phenomenon of using digital technologies in workplace

Track Co-Chairs

Yi Wang Southwestern University of Finance and Economics, China
Yuan Sun  Zhejiang Gongshang University, China
Si Shi Southwestern University of Finance and Economics, China

[8]1 Engaging Technologies

Topics
1. Gamification
Serious games, game-based learning, simulation games, games-with-a-purpose, toys, persuasive technology,
quantified-self, exergames, dual and mixed -purpose information systems
2. Mixed reality
Virtual reality, augmented reality, location-based games, wearable technology, multimodal interfaces
3. Hedonic information system and services
Games, social media, streaming services esports, affective computing (e.g. robotics, artificial intelligence)

Track Co-Chairs

Nannan Xi Tampere University, Finland
Hongxiu Li  Tampere University, Finland
Juho Hamari Tampere University, Finland

[9] ICTs in fighting against the COVID-19 pandemic

Topics

. Digital surveillance (monitoring, detection, and prevention)
. Novel applications by advanced ICTs for COVID-19

. Infordemic (fake news and misinformation)

. Public sentiment

. Ethical issues

. Integration and analyses of multi-source data

. COVID-related online information activities

. ICTs in developing digital workplace

. Social and moral issues(work-life balance, isolation and loneliness)
10. Social distance and mental health

11. Age-related digital divide

12. Consumer behaviors for emerging business models

Track Co-Chairs

Zhaohua Deng  Huazhong University of Science & Technology, China
Hong Wu  Huazhong University of Science & Technology, China
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[10] Information Management and Health Outcomes

Topics

. Health information systems and chronic diseases.

. Public health informatics

. Healthcare analytics

. Safety, security and privacy of health information systems

. Public health informatics

. Clinical, public health and genomic data integration

. Information systems for global health

. Mobile Apps and Wearables for Healthcare Management and Analysis
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. Smart Hospitals, and Smart Healthcare Systems

10. Data science, artificial intelligence,5G technologies, the Internet of Things, cloud computing in medicine,
healthcare & ageing care

11. Behavioral studies in healthcare 1T

12. Data-driven health management, health policy analysis and health service innovation

13. Mobile health, Telemedicine and Internet Hospitals

14. Intelligent mobile terminals systems and medical robotics

15. Online health communities and social medial in health

Track Co-Chairs
Zhaohua Deng  Huazhong University of Science & Technology, China

Tailai Wu Huazhong University of Science & Technology, China
Dongxiao Gu Hefei University of Technology, China
Jia Li East China University of Science and Technology, China

[11] Information Systems and Operations Management

Topics

. Influence of IS on Operational Strategies

. Digitization of Logistics and Supply Chain Management
. Big Data and Data Analytics for OM

. Blockchain for OM

. Product and Service Development through IS

. IS-enabled Service Operations and Servitization

. IS-enabled Quality Management

. IS for Production Planning and Control

. Green IS and Sustainable Supply Chain Management
10. Operations Management in Platforms

Track Co-Chairs

Hefu Liu  University of Science and Technology of China, China
Zhao Cai  University of Nottingham Ningbo China,
Meng Chen  Soochow University, China
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[12] Social Commerce and Immersive Interaction

Topics

. User behavior in social commerce and immersive interaction

. Security and privacy policy in social commerce and immersive interaction

. New business models in social commerce and immersive interaction

. Personalized marketing in social commerce and immersive interaction

. Big data analytics in social commerce

. Features and functions of immersive interaction

. Positive and negative sides of using immersive interaction in online shopping environments
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. New theories and methodologies to describe and explain the phenomenon of social commerce and immersive
interaction

Track Co-Chairs
Xiayu Chen Hefei University of Technology, China
Yuanchun Jiang  Hefei University of Technology, China
Shaobo Wei University of Science and Technology of China, China

[13] Trustin Digital Economy

Topics

. Trust in social computing

. Trust in social networking service

. Trust in unfamiliar enterprises

. Trust and trust management in O20/B2C/P2P environment

. Trust in e-commerce/e-business/social shopping environment
. Sentiment analysis in social media for trust issues

. Social innovation and the trust relationship

. Impact and influence of fake news in social media

. Trust of fintech on social media platforms

Track Co-Chairs

Cong Cao  Zhejiang University of Technology, China
Jun Yan University of Wollongong, Australia
Mengxiang Li  Hong Kong Baptist University, China
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